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VISION

Leadership through excellence in
value based management and
technology education
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To nurture and groom socially sensitive business leaders with a
global outlook, supported by research led training and sirategic

national and international partnership.

VALUES
— Honesty & integrity

Commitment

Self-discipline

Fairness & firmness

Collaborative spirit
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Lal Bahadur Shastri Institute of Management, (LESIM)
Delhi is among India's Best 15 Private Business Schools
ranked by nation's leading media houses such as

Business Today, India Today, Times Group, Fortune,
Outlook, The Week, among others.

= LBSIM is AICTE approved, NIRF ranked, NBA
accredited, AlU approved for MBA equivalence and
AACSB Accreditied.

@ LBSIM was established in 1995 to Eerpetuate the
vision and values of Bharat Ratna Shri Lal Bahadur
Shastri — India's 2nd Prime Minister, by his son - Shri
Anil Shastri, former Union Minister and Chairman,
Board of Governors.

g% It is powered by 50+ PhD Faculty, 7000+ Alumni and
associated with 150+ Corporates with robust
placements.

£ LBSIM offers AICTE approved 4 PGDM and 1 FPM
(Doctoral Studies) Programme. It has partnerships
with leading Technology firms like IBM, SAS,
Bloomberg, and with IIM Lucknow for
entrepreneurial excellence.

{28 LBSIM is committed to developing professionals
who approach corporate challenges with both
humanity and pragmatism. The instiiute continues
to build a reputation for academic excellence,
producing individuals who excel in their careers and
contribute significantly to the society. Our
curriculum is designed to blend ri?nmus. academic
theory with practical, real-world applications,
ensuring our students are future-ready.

Institute Rankings

AlMA

Theworld is on the cusp of a transformative era with
ever-evolving challenges. At LBSIM, we go beyond
just imparting knowledge; we cultivate critical
thinking, ignite innovation, and nurture
collaboration, empowering students to become
visionary changemakers — responsible, adaptable,
and driven to impact the world positively.

A commitment to the future well-prepared for the
dynamic business environment. The institute
emphasises on holistic development, fostering
leadership, critical thinking, and ethical decision-
making. LBSIM's vibrant campus life, expert faculty,
and strong industry connections provide an
enriching environment for personal and
professional growth.

VS RGT BN Private Business School

Rankings 2025-26
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GOVERNORS

SHRI ANIL SHASTRI

Former Union Minister
Chairman

PROF. T.N. KAPOOR

Former Vice Chancellor
Punjab University,
Chandigarh

PROF. D.P. GOYAL

Director & Dean

LM Thapar School of
Management
Maohali, Punjab

PROF. P.K. JAIN

Professor of Finance &
Maodi Chair Professor
Dept. of Management
Studies, IIT Delhi

DR R. L. RAINA

Vice Chancellor,
Jaipur Mational
University, faipur

PROF. SUNIL SHARMA

Professor - FMS,
University of Delhi

S5HRI SHEKHAR BHARGAVA

Senior Advocate, Indore

DR. UMAKANT DASH

Director, Institute of Rural
Management, Anand [IRMA)

PROF MADHU VU

Professor (Finance & Accounting)
Faculty of Management
Studies University of Delhi

DR. PUNAM 5AHGAL

Management Consultant,
Professor, 1IM, Lucknow

SHRI RAJEEV DUBEY

Chairman
Mahindra 1st Choice Wheels

SHRI K. 1. JAWA

Chairman & Managing Director
Daikin India Pvt. Ltd.

DR K. C. MISHRA

Former Vice Chancellor,
Sri 5ri University, Bhubaneswar

DR. PRAVEEN RANIAN SRIVASTAVA

Associate Professor,
Indian Institute of Management,
Rohtak

SHRI ADARSH SHASTRI

Former Member of the Legislative
Assembly, Delhi
Alumnus LBSIM, Delhi

DR PRAVEEN GUPTA

Director, LBSIM, Delhi
Member-Secretary




THE DIRECTOR

Dr. Praveen Gupta

Dear Industry Partners,
Greetings from LBSIM!

Since its inception in 1995, LBSIM has endeavoured to
"nurture and groom socially sensitive business leaders with
a plobal outlook.” The institute strives to nurture a global
mindset among students through teaching, learning,
international immersion, and a multi-perspective approach.
We firmly believe that management is a mult-dimensional
pursuit, and we, therefore, are adaptive to the changing
environment. LBSIM offers a variety of academic and
executive programmes delivered by a dedicated set of
faculty members.

In the last few years, we have taken several inibiatives, like
introducing new programmes, ie., Fellow Programme in
Management (FPM], PGDM (Research and Business
Analytics), PGDM (Al & Data Scence), AACSE accreditation
process, upgradation of library resources, adding 12
terminal Bloomberg Lab and several research databases.
Through its proactive strategies of adopting technological
advances, the institute aims to ensure our students’ global
employability. Significant competition and rapid changes
are due to regulatory & technological changes, economic
uncertainty, and volatiiity. Hence, the students must align
their skills with industry needs and challenging fields like Al,
ML, DL and Data Analytics. The key to success lies in
futuristic education with a high-guality curriculum,
committed faculty, and a unigue pedapgogy. There is a
substantial thrust in LB5IM on experiential learning through
case studies, simulations, outbound leadership
programmes, immersive leaming through rural immersion,
and international immersion. A holistic educational
ecosystem encourages students to embrace critical
thinking, problem-solving, adaptability, resilience, and agile
thinking to prepare for future challenges. With
interconnected economies, cultures, and societies, we

encourage interdisciplinary studies, cross-cultural learning,
and growing awareness of sustainability, CSR, corporate
governance, and ESG. The essence of education at LBSIM is
preparing the students to be future-ready and ready to
navigate paths less travelled.

LBSIM, Delhi, consistently attracts the best students and
faculty talent from diverse geographies of the nation. The
institute inculcates walues like Universal Human Value
(UHV]), commitment, honesty, integrity, self-discipling,
faimess & firmness, and a student collaborative spirit. The
students maximise the opportunity that prepares them for
future management careers through internships, guest
lectures, and workshops by eminent visiting faculty and
business professionals. We proudly share that 5500-plus
alumni contribute to different industries, povernment, and
social sectors across India and the globe. LESIM, Delhi, is
poised to capitalise on its strong foundations, inspired by
Shri Lal Bahadur Shastri's vision and values, and become one
of the top B schools in the years shead. Deep learnings
shaped by the values of excellence and ethics puide students
to embark on this exciting journey and contribute
significantly to the business world. The institute is known for
its excellent faculty members and outstanding research
work published in top journals.

The Insttute has grown a robust connection with the
industries and illustrious alumni not just for excellent
placements but also to upgrade the course curriculum and
to run a successful mentor-mentee programme. We have
infused a culture of innovation through our association with
vibrant incubation and entrepreneurship organisations. We
believe that our students, the Shastrians, will contribute
profoundly to each segment of society, bringing prosperity
and glory to the nation.




HEAD OF CORPORATE

RELATIONS CELL

Dr. Mohit Lohani

Dear Industry Partners,
Greetings from LBSIM!

At Lal Bahadur Shastri Institute of Management (LBSIM]), our
Corporate Relations Cell (CRC) plays a pivotal role in fostering
strong industry-academia partnerships. We actively engage
with corporates through initiatives such as final placements,
summer internships, live projects, management development
programmes, and more.

CRC also curates meaningful interactons through puest
lectures, industry panels, workshops, and
conferences—enabling students to stay connected with the
evolving business landscape. Over the decades, we've earned
the trust of numerous reputed organizations, industrial
conglomerates, and global business houses, building a vibrant
network of collaboration.

| take this opportunity to extend a formal invitation to your
esteemed organization to be part of our 202526 Corporate
Connect season. This is a2 unique platfiorm to engape with a
talented cohort of young professionals who are poised to

& -j’\'

Seated (L-R): Dr. Sheela Bhargava, Dr. Mohit Lohani, Director Prof. Praveen Gupta, Dr.

address compiex business challenges and drive innovation in
the corporate world.

Our students are equipped not only with analytical acumen
and business foresight, but also with the leadership qualities
and ethical prounding that the modern workplace demands.
We are confident they will be valuable assets to any
organizabion they join.

Inspired by the ideals of our founding father, Shri Lal Bahadur
Shastri Ji, LBSIM believes in "excellence with ethics.” Our
students are a reflection of this legacy—professionally skilled,
socially aware, and morally rooted. We invite you to engage
with our institution not just as recruiters, but as long-term
partners in shaping responsible business leaders. Let us
topether create impact, inspire change, and buiid a better
future.

CRC Fqg‘ul__t)( & Admin Team
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Shweta Suman

Standing (L-R): Dr. Anisha Gupta, Dr. Nidhi Malhotra, Dr. Kunwar Milind Singh, Ms. Sushmita Jaipuriar,
Ms. Swati Sharma, Dr. Shyamali Satpathy, Dr. Yukti Ahuja




PROMINENT DIGNITARIES VISIT IN ZC

Former Chief Justice of India
Dr Justice Dhananjaya Y Chandrachud

Delivered lecture on
“Ethics of Public Life in an Age of Technology™ al
32nd Lal Bahadur Shastri Memorial Lecture on 25th April 2026

T

1ARAT

A Hon'ble Former President of India

.BA* . STRI Shri Ram Nath Kovind

{1

Daeliveraed lecture on “0One Nation One Election™ at
30" Lal Bahadur Shastri Memeorial Lecture on 5 October 2024

i ul:.lll ;' l:::— __‘_;l'_
30" LAL BAHADUR SHASTRI
MEMORIAL LECTURE

Hon'ble Vice President of India
Shri Jagdeep Dhankhar
Felicitoted Smit. Rajashree Birla

an bestowment of 25th Lal Bahadur Shastri National Award
for Excellence 2024 on 15t October 2024

Horrble Leutenant Governor Dethi
Shri Vinai Kumar Saxena

Delivered the Chief Guest oddress on LBSIM"s 30th Foundation Day
on 26th February 2025

Vice Chairperson, NITI Aayog
shri Suman Bery

Deliverad lecture on
“Competitive and Cooperative Federalism: Rele of NITI Aayog™ al
Jist Lal Bahadur Shastri Memoerial Lecture on 22nd March 2028

Chairman, AICTE
Prof. T. G. Sitharam

Delivered the Chief Guest address on international Research Conference 2026
on Olst February 2025

Chief Guest of 27th Annual Convocation
Prof. Anil Sahasrabudhe
Chairman — NETF, EC-NAAC & NBA

| Q CONVOCY

=3

Felicitated by Shri Anil shastri, Chairman, BOG - LBSIM
Dr. Praveen Gupta, Direclor - LBSIM
on 10th April 2024



Divya Bali

MNews Corp
Director Human Resource

Kabir Khattar
EY
Sales & BD

Sonali Dahiya
Axis Bank
Director

Manisha Saxena
Barclays Bank
Director

Deep Dhirani
Ye< Bank

Group Executive Vice President

Nikhil Sarin
Renault

Deputy Vice President
& Head - Sales

Aditya Murthy
Mastercard Vice President,
Digltal Partnerships

- South Asia

Girish Puri
Adobe Principal
Product Manager

Mitul Kumar
EEY

Dhireclor

Ruchi Kuthiala

Warner Bros. Discovery
Group VP People & Culture

Amit Tyagi
HDFC Bank
Senior Vice President

Rahul Murgai
Haveldls India Ltd
Global SVP-InL Business

Nishant Jain
Bharat Pe
Chief Business Officer

Sumit Saxena
1. P. Morgan
Executive Director

Anurag Aren
Wipro
Head-Cloud Solutions Group

Monu Ratra
IIFL Home Finance Itd
Executive Director and CEQ

Shreya Mittal
Founder
Happequity Investments & Finance

Jasmine Kaur Sharda

The Green Snack
Co. Foundar

Pulkit Ahuja
Proxgy
Founder & CEO

Anurag Aren
Wipro
S Director-Cloud Advisory Services

Debashish Bhramachari
Scientific Publishing
Executive Director

Manpreet Singh
Hindware Limited

President - Growth Strategy
& Director- HPL

Pulkit Goel, CFA

Preferred Square
Managing Director

Chirag Baijal

Carrier
Managing Director

Puneet Khurana
Standard Chartered Bank
Executive Director and

Head Branch Banking - North

Anirban Nandy
Bank OFf America
Director

Anirban Chattara
Vmware

Business Transformation,
Process Excellence, RPA Core

Nitin Puri
ICICI Prudential Life Insurance
Assoriate Vice President

Rajesh Vohra
Artsana India
Chief Executive Officer

MNupur Nagpal
Myntra
CHRO

Divashree Bhushan Bhasin
Standard Chartered Bank
Director - Frontline Insights

Vineet Ranjan
Kosh Enterprises

Risk Managemant and
Strategic Alliances

Sarang Jangaria

CoverBizz (Catcon Media)
Co-Founder

Ouwr alumni network is a testament to the values
we nurture and the leadership we inspire.



PLACEMENT STATISTICS

Strong Opportunities. Promising Outcomes ——
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SUMMER INTERNSHIP STATISTIC

100%

PLACEMENTS

2%
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RECRUITERS

FMCG & CONSUMER DURABLES
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BATCH STATISTICS

EDUCATIONAL AND WORK EXPERIENCE BACKGROUND

ACADEMIC BACKGROUND @ WORK EXPERIENCE

©
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,ﬁ. ﬁm .':al:. E rﬁ' ?, .ﬁ.’ r%n 0=1Year 86%

. - SPECIALIZATIONS

FINANCIAL RESEARCH & ARTIFICIAL —
GENERAL MANAGEMENT BUSINESS ANALYTICS INTELLIGENCE & BUSINE
DATA SCIENCE
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BATCH STATISTICS

DIVERSE BACKGROUNDS. SHARED AMBITION. STRONG TOGETHER

@ ACADEMIC BACKGROUND

BACKGROUND

® Commerce

P Ars

@ Science

@ Engineering

@ WORK EXPERIENCE

B80% 71.58%

&60%
A0%
S @
1.23% qj018% @ °
20% » = 7.02%
. H =

Batween More than
1-2 Years

@ GENDER DIVERSITY

@

WORK EXPERIENCE

e Freshers

im Less than 1 Year

e Between 1-2 Years
@ More than 2+ Year

Freshers Less than

1 Year 2+ Year

o Male

170

187 65.61%
37 12.98%
26 9.12%
35 12.28%

204 71.58%
32 11.23%
29 10.18%
20 7.02%
59.65%



PGDM (GENERAL) CURRICULUM

Foundation Programme

Basic Accounting | Basic Business Comnmunication | Basic MS Excel | Basic Statistics | Bloomberg Market Concepts | Fundamentals of Python |

Understanding Entrepreneurship
YEAR-I

® Business Communication

® Financial Reporting & Analysis

® Managerial Economics

& Marketing Management-|

® Crganizational Behaviour

® Quantitative Methods for Management
® Spreadsheet Applications for Business

& Corporate Finance-|
& Cost & Management Acoounting
& Entrepreneurial Thinking

= Human Resource Management
# Legal Aspects of Business

» Macro Economics & Policy

& Managoement Science,

& Marketing Management-1l

YEAR-II

Trimester - IV i -V

& Corporate Social Responsibility & Entreprencurial Practice

® Strategic Management-il # Leadership

® Elective-1 ® Elective-5

® Elective-2 = Elective-6

# Clective-3 » Flective-7

# Clective-4

MARKETING ECONOMICS & PUBLIC POLICY:

= Advanced Marketing Management
* Consumer Behaviour

Digrtal Marketing

Platform Business

Digital Transformation

Sales & Distribution Management
= Services Marketing

Retail Manapement

Rural Marketing

* Social Marketing

BE2B Marketing

Customer Relationship Management
E-Business Management

= Integrated Marketing Communication
« International Marketing

Marketing Analytics

Strategic Brand Management

= Strategic Marketing

Consumer Analytics

Pricing & Revenue Analytics

* Web & Socal Media Analytics

= Contemporary lssues in Marketing

ORGANISATIONAL BEHAVIOUR &
HUMAN RESOURCE MANAGEMENT:
= Recruitment & Selection

Learning & Development

= Performance Management

= Labour Laws

= (Organisational Development

= Compensation Management

= Contemporary kssues in HR & Future Trends
HAM in Service Sector

HH Metrics & Analytics

Managing Virtual Organizations

« Swrategic HRM

= Megotigtions & Influence Skills

= Reimaging Future Income Generation in a
= Digital Ecomomy

= Behavioural BEconomics for Business

= Decisions

= Imternational Trede for Managers

= Winning in Emerging Economies

= Macroeconomic Environment & Monetary
= Policy

= Applied Econometrics for Managerial

= Decisions

= Public Policy & Analysis

FINANCE & ACCOUNTING:

« Financial Markets & Institutions

= AppliedCorporate Finance

* Business Valuation

= Firancial 5tatement Analysis

= Imvestment Analysis & Portfolio Management
= Management of Anancial Services

* Fimancial Analytics

« Financial Derivatives

* Fxed Inoome Secusnties

* Personal Wealth Management

= Merpers, Acguisitions B Corporate

= Restructuring

= Risk Management in Banking

= Fintech, Biockchain, & Cybersecurity
* Behavioural Finance

* |mternational Financial Management
= Strategic Cost Management

= Manapement of Banks and Fis

= Private Equity Finance

* Project Appraisal, Financing, & Control
= Contemporary Issues in Finance

= Carbon Accounting & Finanoe

= Risk Management

= Corporate & Securities Law

& Business Ethics & Corporate Governance
® Corporate Financo-l

® Emerging Technologies in Business

= [nternational Business Envirenment

= Marketing Research

» Operathons Management

& Stratepic Management-|

Trimester - VI

® Sustainability
® Eloctive-8

® Elective-9

® Elective-10

OPERATIONS MANAGEMENT & SYSTEM:
« Advanced Management Science

* Project Manapement

« Total Quahty Management

» Supply Chain Management

* Business Process Management

« Data Scence

« hdvanced Data Science

« Operations Strategy

* Service Operations Management

» Supply Chain Anabytics

= International Logistics & Warehouse
+ Management

+ Managing Service Operations

« Green Operations Management

« Comtemporary Issues in Operations
« Management

GEMERAL MANAGEMENT:

* Design Thinking

* Cross-Cultural Management

« Strategies & Processes of Negotiation
« Consulting & Advisory Practices

* Management of Change

+ Spcial Entrepreneurship

« Globhal Strategy

« Matform Business

INFORMATION TECHNOLOGY:

« Data Modelling & Visualisation

« Emerging Technologies in Business

« RDBEMS E Data Warehousing

+ Advanced Spreadsheet modeling with VBA
* Business Intelfipence & Data Mining

« Blockchain Technologies

= Hig Data Analytics

* Machine Learning & Deep Leaming

= Contemporary lssees in T



PGDM (FINANCIAL MANAGEMENT)

Foundation Programme

Basic Accounting | Basic Business Communication | Basic M5 Excel | Basic Statistics | Bloomberg Market Concepts
Fundamentais af Python | Understanding Entrepreneurship

YEAR -1

YEAR - I

D
[N
Yy
(=
3
L
L
=
L
—1
L

YEAR - I YEAR -1

ELECTIVE COURSES

Trimester - |
® Business Communication
* Financial Reporting & Analysis
& Managenal Econamics
& Marketing Managament
& Organisational Behaviaur
& Quantitative Methods for Managemeant
& Spreadihest Applications for Business

& Business Valuation

& Corporate Social Responstbility
® Financial Derlvatives

# Elective-1

& Elective-2

INVESTMENT MANAGEMENT:

* Aloernative Assets

= Private Equity & Venture Capltal

* Behawsoural

* Finangs

= Project Appraisal & Infrastructure Financing

Trimester - Il

® Business Research Methods

& Corporate Finance

& Cost & Management Accounting

& Entrepreneurial Thinking

# Financial Systems

®& Human Hesource Manapement

& Legal Aspects of Business

¢ Macro Economics & Policy
Trimester - V

o Fixed Inceme Securities

® Leadership

& Mergers

& Acouisitions & Corporate Restructuring

» Elactive-3

# Elective-4

RISK MAMAGEMENT:

« Enterprine Risk Managoment
= Finanoiaf Engineenng

= fisk Management In Banking

STRATEGIC ACCOUNTING & CONTROL:

= ESG & Sustainabie Finance

+ Fintach
« Biockchain & Cybersecurily
» International Financial PAanagement

Strategic Cost Managemont

Trimester - Il

# Business Ethics & Corporate Governance

& Corporate & Securities Law

= Financial Anafytics

» Financial Statemant Analysis

® Investment Analysis & Portfolio
Manapgement

& Management Science

& Strategic Management

Trimester - VI
& Sustaimability

# Elpctive-5
# Elective-b

BANKING & FINANCIAL SERVICES:
« ALM & Treasury Management

= Management of Finendal Services

= Personal Wealth Maragement

PGDM (RESEARCH & BUSINESS ANALYTICS)

Foundation Programme

Basic Accounting | Basic Business Communication | Basic M5 Excel | Basic Statistics | Bloomberg Market Concepts
Fundamentals of Python | Understanding Entrepreneurship

Trimester - |
& Accounting lar Managemeant
® Businezs Communication
® Diata Exploration 2nd Management
& Managorial Eoonormbes
® Marketing Management
& Cuantimiive Methods for Managerment
® Spreadsheet Applications for Business

» Corporate Social Responsibility

® DiEap Learning B Motural Languege Procsssing

® |egal Aspects of Business
® Elective-1
& Elective-2

FINANCE ANALYTICS
= Credit Risk Modelling
= Financial Risk Analytics

= Inwenbment Arnalysis & Portlolo Mansgemant

Mergers
= Acquisilions & Corporate Restructuring
= Time Series Analysis

Trimester - Il

® Entrepreneur|al Thinking,

® Finamcial Systems,

» Fundamentals of Management Sclence,

& Machine Learning,

® Macro Economics & Palicy,

& Dperations Management,

» Drganisational Behaviaur,

= RDBMS & Data Warehousing
Trimester -V

» fig Data Analytics & Al applications

® Business Ethics & Corporate Governance

& Leadership

® Electiva-3
® Elective-d

MARKETING AMNALYTICS

= Advanced Management Scence
= Managing Service Operations

= Maulti Critena Decivan Miaking
« Eupply Chain Analytics

= Total Cluality Managaement

Trimester - Il

® Advanced Maching Learning

® Business Research Methods

# Corposate Finance

& Huiman Resauice Management

* Principlas of Projpect Management
& Principles of Supply Chain Management
& Strafegic Managemeni

® \isual Amalytics

Trimester - Vi

= Blockchain

& Cybaeriecuriny

# [ata Ethics and Privacy

& Hit Amalyties using 5A5

® Sustainablity

® Electivie-5

® Electve-b

OPERATIONS ANALYTICS
« Consumer Anglylics

+ [Digital Marketing

» Pricing & Aevenug &nalytics

« Weh & Social Media Analytics



PGDM (ARTIFICIAL INTELLIGENCE & DATA SCIENCE)

Foundation Programme

Basic Accounting | Basic Businoss Communication | Basic MS Excel | Basic Statistics | Bloomberg Market Concepts
Fundamentals of Python | Understanding Entreprencurship

YEAR - |

YEAR- Il
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THim: |_ or-1
& Accounting for Management

& Business Communication

® Managerial boconomics

& Marketing Management

& Python Programiming

& CQuantitative Methods for Management
& Spreadsheet Applications for Business

Trimester - IV
& Corporate Social Responsibility
® Deop Leaming & Matural
Language Processing
#» Project Management
& Flective-1
® Elective-2

Al FOR MARKETING:

= Al for Consumer Management
« Consumer Analytics,

= Al in Retziling

= Price & Revenue Analytics

= Al in e-tailing (E-Commerce)

= Web and Social Media Analytics

Trimester - Il
& Entrepreneurial Thinking
& Financial Markets & Institutions
® Legal Aspects of Business
& Machine Learmning-Supervised
& Macro Economics & Policy
& Management Science
& Drganisational Behaviour
e RDBEMS & Data Warehousing

Trimester - V

& Big Data Analytics

& Business Ethics & Corporate Govermance
& Leadership

& Elective-3

& Elective-4

Al FOR FINANCIAL APPLICATIONS:
Financial Analytics

= |mestment Analysis & Portfolio Management
Financial Rizsk Analytics

= hergers

Acguisitions & Corporate Restructuring

Al i Imvestments

Credit Risk Modelling

AEML in Frnancizl Senvices

w

w

Trimester - 1ll

= Al Applications

& Business Research Methods

# Corporate Finance

& Data Modelling & Visualisation
& Humnan Resource Management
& Machine Learning-Unsupervised
& Strategic Managemenl

Trimester - VI

= Data Privacy & Cyber Security
& Sustainability

® Clective-5

& Elective-b

ADVANCE Al:

= Ambient Computing

= Computer Vision

« Generative Adversarial Networks
* Reinforcement Leaming

* Robotics

TOOLS & SOFTWARES

)

A

IBM SPSS

Statistacnl analysis
pradhctive mcdeling,
survey analyss,
hypothasin testing.
and ressarch anabyics

o

SMI Prowess

Corporate fmencial
delabass (or cornpany
aialiysis, fnancesl

sHatermenty, benchimarking

mhil sTOmormss Fassarch

Power Bl

Interactive dashboasrds.
Iuginess miteligence,
dats visusi stion
KM trsciimg,
aniel repeieriing

Stathutical computing
dats viscraltetion
predictive madeling
ond adwvanced
srahylics

CRISIL
TP —————
Python Excel CRISIL
Dty mrlysla, Diwta orgamization, Fnencial ressarch.
razhing lnarning, Mesarscind miccdaiing, ervdit ratings.
automation, pivat tables cormparty analyss,
Al devetoprmant. dashbeards. formulan induntry insigitn,

il prechcive anakgiss.

MySQL

Falatl cnad datalsase
mumnsgemeEnd, S0L
querying, data storsge,
and businsss data
Fanagarnert

el busdnens analysls

Jira
Jira

Agiks progect
msnEjEmant, aprnt

planning, ssues tracking,

wonrkflom management.
and imam collaber alon

mrd rasrket inlelligenca

BNTELLIC

Meta Ads

Social media advertising
il L peling
CAITOER TG
performaence arnalytics,
ared digiial marksting
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Terminals Students
Global Trading
I£]2| tntegrabed Challenge Rank
Courses

M
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Real-time Bloomberg Terminal access for market, equity, fined
income and ESG analysis.

Bloomberg Market Concepts (BMC): Economic
indicators, currencies, fived income,
equitics, commadities and portfolic management.

Bloomberg integrated across 20+ PGDM courses.

Bloomberg ESG Certificate: Sustainable finance,
ESG integration, screening strategics
and governance.

Industry-recognised BMC & ESG certifications.

Hands-on exposure through portfolio management, valuation
and financial simulations.

o
# ¥
i

( m Curriculum Intagr:mn

Key Focus
Financial Statement Analysis Disney Case, BMC Certification
Corporate Finance WACC Case Study, Economic indicators

& Macroeconomics

Portfolio Management Simulated Investing, Technical Analysis
ESG & Valuation E5G Certification, Business Valuation Case

Trading & Fixed Income Global Trading Challenge, Yield Curve Analysis

Credit & MEA Credit Default Swaps, MEA Case Study
.-"'_':H._ ,-‘"-f-__hx“.
Fd £y /
- _' L] A ] i) Ir
11 Emtlﬂ] l.EﬂI'I'HI'Ig i I'~. D Curporute Engngement f
Y, — ; ; -
\"H-\_\_ __ F "\._\_\__ _/
Bloomberg assignments embedded across Finance, Live industry projects using Bloomberg data.
Economics, Operations and Strategy. Mini case competitions with corporate mentors.
Faculty-led training on valuation, portfolio optimisation, Joint certification modules and
technical analysis and macro data. pre-placement engagement.

Participation in Bloomberg Global Trading Challenge.




(FINANCE)

Financial Reporting &
Accounting

Financial Reporting &
Analysis; Financial Statement
Analysis; Cost & Management
Accounting; Basic Accounting
{Foundation)

Preparation and interpretation of financial
statements; IFRS/Ind AS and GAAP awareness; cost
classification; reconciliations and accounts tracking;
carve-out and pro-forma statement fundamentals;
data integrity and documentation

Corporate Finance &
Valuation

Fundamentals of Corporate
Finance; Applied Corporate
Finance; Business Valuation;
Project Appraisal, Financing &
Control

DCF and relative valuation; capital budgeting; cost
of capital; financial structuring; feasibility and
techno-economic viability; valuation of assets and
portfolios

Investment Analysis &
Portfolio Management

Investment Analysis & Portfolio
Management; Personal Wealth
anagement; Behavioural
Finance; Financial Markets &
Institutions

Security analysis; portfolio construction and asset
allocation; risk-return assessment; client portfolio
review; wealth management for HNI/UHNI
segments; market surveillance

Fixed Income,
Structured Products &
Private Credit

Fixed Income Securities;
Financial Derivatives;
Management of Financial
Services

Bond pricing, yield and duration; credit analysis;
structured products (ABS/MB5S/CLO/CMBS); cash-
flow and collateral analysis; covenant monitoring
and risk surveillance

Financial Modelling &
Analytics

Financial Analytics; Financial
Risk Analytics; Spreadshest
Applications for Business;
Advanced Spreadsheet
Modelling with VBA

Building financial models and databooks; scenario
and sensitivity analysis; advanced Excel proficiency;
historical performance and driver analysis;
benchmarking

Risk Management &
Regulatory Compliance

Risk Management in Banking;
Risk Management;
Management of Banks & Fis;
Financial Derivatives

Market, credit and operational risk; Basel norms
and regulatory frameworks; internal controls and
audit processes; risk assessment; regulatory
reporting awareness

ME&A, Private Equity &
Restructuring

Mergers, Acquisitions &
Corporate Restructuring;
Private Equity Finance;
Business Valuation

Deal rationale and due diligence; PEfAIF structures;
capital calls, distribution, carried interest and
waterfall concepts; corporate restructuring; peer
group analysis




Recruiter Competency [
Hiring Requirement

Banking & Financial
Services Operations

Management of Financial
Services; Management of
Banks & Fls: Financial Markets
& Institutions

Banking and financial products; fund accounting
and NAV concepts; escrow and bank-account
monitoring; operations management and client
coordination

Fintech, Blockchain 8
Al in Finance

Fintech, Blockchain &
Cybersecurity; Al & ML in
Financial Services; Al in
Investments; Emerging
Technologies in Business

Application of Al/ML to finance and investments;

fintech and digital finance; blockchain awareness;
automation of analytical workflows; data privacy

and security

Data Handling &
Business Intelligence

Python Programming; RDBMS &
Data Warehousing; Data Modelling
& Visualization; Business
Intelligence & Data Mining; Visual
Analytics; Bloomberg Market
Concepts (Foundation)

Power Bl and dashboard creation; SOL and
database handling; ERP/SAP and terminal
exposure; KPl reporting; data-driven decision
support and storytelling

International Finance
& Sustainability

International Financial
Management; Carbon
MAccounting & Finance;
Contempaorary lssues in
Finance

Foreign exchange and cross-border transactions;
global markets awareness; ESG and carbon finance;
emerging themes in finance

Communication,
Consulting & Decision
Making

Business Communication;
Strategic Management;
Consulting & Advisory
Practices; Leadership; Business
Ethics & Corporate Governance

Client communication and report writing;
presentation of financial insights; stakeholder
management; consulting mindset; professional
ethics and governance

Roles Offered

= Investment / Research Analyst
» Financial Analyst/Equity Analyst
» Valuation Analyst / Associate (Real Estate, Infra &

Alternate Assets)

+ Consulting & Valuation Associate
= Portfolio Management Associate (Private Credit /

PMG)

# Fund Accounting / CFO Office Associate
» Wealth Management Associate / Relationship

» Manager
# Credit Analyst

» Fixed Income & Structured Products Analyst

* MEA [ Financial Due Diligence Analyst

¥ Risk & Compliance Analyst

» Investment Risk Monitoring Associate

# Regulatory Reporting Analyst

= Financial Analytics / Financial Risk Analytics
Associate

» Business Analyst (Financial Services &
Technology)

= Fintech Analyst
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Recruiter Competency |

Hiring Requirement

Sales Process &
Customer Acquisition

Sales & Distribution
Management, B2B Marketing,
Integrated Marketing
Communication (IMC)

Competencies Developed

Lead generation, pipeline management,
prospecting, sales pitch design, channel sales
strategy

Business-to-Business
{B2B) Selling

B2B Marketing, Marketing
ManagementIl (MM-I), Sales
& Distribution Management

Enterprise account acquisition, solution selling, B2B
negotiation, key account planning

Relationship & Key

Consumer Behaviour, BZB

Client relationship building, account retention,

Account Management Markeling, Markeling need-based pitching, cross-selling and upselling
Management-ll
Business Development Strategic Management (SMH Market opportunity identification, growth strategy,
& Market Expansion & 5M-1l), Business partnership development, competitive
Development electives, benchmarking
Marketing Management
Customer Servicing & Consumer Behaviour, Customer satisfaction analysis, service recovery,
Experience Marketing Analytics & CSAT/NPS interpretation, complaint handling
Management Customer Relationship
(MAELCR), Services Marketing
CRM & Data-Driven Marketing Analytics & CRM/DMS data analysis, lead scoring, conversion

Sales Decisions

Customer Relationship, RDBMS
& Data Warehousing, Business
Intelligence & Data Mining

funnel tracking, dashboard-based sales reporting

Technology-Enabled
Sales (Al & Analytics in
Sales)

Business Intelligence & Data
Mining, RDBMS & Data
Warehousing, Marketing
Analytics & Customer
Relationship

Al-assisted lead gualification, sales analytics tools,
CRM automation, tech-enabled customer targeting

Roles Offered

N

¥ Management Traines

¥ Relationship Manager B2C

¥ Territory Sales Manager

¥ SAP Engagement Manager
¥ Financial System - Business Analyst
¥ Assistant Manager - International Sales

¥ Sales and Services

¥ Retail Marketing Operations

¥ Marketing Executive

¥ Manager - Carbon Operations & Strategy
¥ Al Business Development (Technology Sales)
¥ Health & Care MT - Marketing

¥ Assistant Manager - Sales Excellence
¥ Sales Enablement Analyst

¥ Channel Area Sales Manager

¥ Management Trainee - IT Sales

¥ Corporate Relations Manager

W

Assistant Manager

¥ Deputy Manager

¥ Enterprise Sales

¥ Dealer 5ales Associate

¥ Business Development - Corporate Sales

¥ Associate - Retail Accounts

¥# Al Business Development (Technology Sales)

\
i Ny
'h.- Y
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ROLE-BASED COMPET

(Al & ANALYTICS)

[.;T “&aﬂ . E IVIA |

Recruiter Competency |
. Relevant PGDM Courses Competencies Developed
Hiring Requirement
Programming & Data Python Programming, RDEMS Python programming, 501, database management
Handling & Data Warehousing structured data handling, data preparation
Machine Learning (Supervised), Supervised and unsupervised learning, predictive
Machine Learning & Machine Learning modelling, classification, clustering, NLP
Artificial Intelligence (Unsupervised), Artificial fundamentals, Al-enabled decision making
(AI&DS, R&BA) Intelligence, Deep Learnm_g &
Matural Language Processing,
Reinforcement Learning
Data Modelling &
Data Visualization & Visualisation, Visual Analytics, Data visualization, dashboard creation, business
Business Intelligence Business Intelligence & Data intelligence, KPI reporting, data storytelling,
Mining, Spreadsheat analytical reporting
Applications for Business
Big Data & Emerging Big Data Analytics, Blockchain Big data concepts, distributed data processing,
Technologies Technologies, Data Privacy & emerging technologies, data governance and
Cyber Security security awareness
Business Research Methods,
Business Analytics & Quantitative Methods for Statistical analysis, business research, hypothesis
Research (RE&BA) Management, Management testing, forecasting, analytical problem solving,
Science, Advanced evidence-based decision making
Management Science
Consumer Analytics Customer segmentation, consumer insight
Consumer & Marketing Analytics, Pricing & generation, campaign analytics, pricing analytics,
Marketing Analytics Revenue Analytics, Web & digital rlnarketing analytics, customer behaviour
Social Media Analytics, Digital | modelling
Marketing
Financial Analytics, Financial
Financial Analytics Risk Analytics, Al & ML in Financial data analysis, risk modelling, investment
Applications Financial Services, Al in analytics, application of Al in finance
Investments

o

/o




Supply Chain Analytics, Process optimization, operations analytics, project

Operations & Supply Froject Management planning, supply chain performance analysis

Chain Analytics

Al Applications in Al for Consumer Behaviour, Al | Application of Al techniques to customer analytics,
Business Domains in Retailing, Al in e-Tailing retail analytics, digital commerce, recommendation

and personalization use cases

Business Problem Design Thinking, P'ﬂ““'_m Structured problem solving, user-centric thinking,

Solving & Product Business, Entreprenear) innovation, product lifecycle understanding, cross-
otk Thinking, Project Management 2 _

Thinking functional collaboration

. oo Business communication, presentation of analytical
Business Communication,

Communication & . insights, strategic thinking, stakeholder
Strategic Management, management

Business Decision Leadership

Making

Roles Offered

Marketing Analyst

Y

~ Data Analyst
Consumer Insights Analyst

¥

+ Business Analyst

# Business Intelligence Analyst > Financial Analyst Associate
» Al/ML Analyst > Risk Analyst Associate

» Data Science Associate > Operations Analyst

= Analytics Consultant ¥ Research Analyst

Decision S5cience Associate

v

+ Product Analyst




CERTIFICATIONS

CFA® Program (CFA Institute)

FRM™ — Financial Risk Manager (GARP)

FMVA®™ — Financial Modeling & Valuation Analyst (CFl)

NISM (Mutual Fund, Equity, Research, investment Analyst)

Bloomberg: Marketing Concepts, ESG

HubSpot - Sales Hub Software
HubSpaot - Inbound Marketing

HubSpot - Social Media Marketing

Hub5pot - Content Marketing

Meta Blueprint - Media Buying /Planning

Google Analytics

Google Search Ads
Semrush Academy — SEQ & Marketing
Semrush Academy - Fundamentals of Marketing Analytics

LinkedIn - Sales Navigator

Linekdin - Content & Creative

INFORMATION TECHNOLOGY

Microsoft - Azure Fundamentals

Microsoft - MySOL

Power Bl by many platforms (Linkedin, Udemy etc)

M5 Excel by many platforms (Linkedin, Udemy etc)

OPERATION

KPMG — Lean Six Sigma Green Belt

Popular Tools among LBSIM students

Bloomberg - Courses in Marketing Concepts, ESG, Trading
Microsoft Excel Advanced
HubSpot - Courses in CRM, Digital & Social Media Marketing
Google - Courses in Analytics (GA4), Ads, Digital Marketing
IBM 5P55
MISM - Courses in Mutual Fund, Equity, Research, Portfolio Management
IT Courses in M5 Power Bl, MyS0L, Python




ACADEMIC ADMINISTRATION TEAM

Dean Academic

Dr. Rekha Gupta

Programme Chairs

Dr. Jaya Mamta Prosad
PGDM - General

Dr. Smita Dayal

PGDM - Financial Management

Dr. Hasanuzzaman
PGDM - Research & Business Analytics

Dr. Ekta Singhal
PGDM - E-Business
PGDM - Artificial Intelligence & Data Science

Dr. Gaurav Joshi

Fellow Programme in Management

Dr. Sushil Kumar Dixit

Dr. Sushil Kumar Dixit
General Management & Strategy

Dr. Pankaj Varshney
Finance & Accounting

Dr. Samant S Priya
Marketing

Dr. Sheela Bhargava
Organizational Behaviour & HR

Dr. Rajkumari Mittal
Operations & Business Analytics

Dr. Geetanjali Sahi
information Systems & Data Science

Dr. Kunwar Milind Singh
Economics & Public Policy




CONFERENCES “
NATIONAL HR CONFERENCE

Theme: Leveraging Strategic Role of HR in Driving
Workplace Excellence

Date: 27th September 2025

Chief Guest:
Ms. Renu Bohra
CHRO, National Engineering Ind. Ltd. (NBC Bearings)

Keynote Speaker:
Mr. Rahul Ghai

GM-Talent Acquisition, CERE Asia Pacific

NATIONAL MARKETING SUMMIT

Theme: Marketing Metamorphosis
Date: 10th January 2026

Chief Guest:
Shri. Amandeep Singh
SVP - Indraprastha Gas Limited

Guest of Honour:
Shri Lagan Shastri
Chief Strategy Officer, Relionce Consurmer Brands

NATIONAL FINANCE CONFERENCE

Theme: Reinventing Finance through Finlech Innovations
Date: 13th December 2025

Chief Guest:

Ms. Vibha Jain

Head - Digital Lending Solutions Group
Newgen Software Technologies Ltd.

Guest of Honour:
Ajay Chaudhary
CEO-NIIF Infrastructure Finance Lt

NATIONAL Al & DS CONFERENCE

Theme: Artificial Intelligence and Business A e
Transformatior: Shaping India’s Digital Future _ mwﬁgw T i
Date: 24th January 2026 o E==mae

Chief Guest:

Dr. Upmith Singh

Chief Operating Officer, NASSCOM

Guest of Honour:
Mr. Amit Gupta
Practice Head - Global Al Consulting, Mastercard

Guest of Honour:
Mr. Adarsh Shastri
Member, Board of Govemors, LBSIM Dethi
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ACHIEVEMENTS

'ner’s Y

Jasmine Kaur Sharda Pulkit Ahuja llesh Ghevariya
Batch : 2004-2006 Bateh @ 2010-2012 Batch : 2013-2015
The Green Snhack Proxgy French Crown

< 7 -

CUMPETITIUN /INNERS
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IMT GHAZIABAD
INNOVENTURE 24 - Turning Viskon into Venture
WINMER
)
Sourav Chowdhury Harreat Kaur
M RANCHI
t ‘ b Plutus Compatition
Tarun Abhishek IST RUNMNER-UP
_ _ - IIM ROHTAK
IIT INDORE b ermtres
Entrivia - Business Quiz & IPL Auction 2ND RANK

IRD RANK HOLDER

. P v AMRITSAR
Elucidate 5.0
: 2ND RANK
‘ . o XIM BHUBANESHWAR
t L | Maven

Priyom Tanden Aghish Jodhav Keshov Tiwari IRD RAMK




ALUMNI SESSIONS
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Inspiring Journeys. Meaningful Conversations. Lasting Impact.

®© 0 6 086

Rohit Anand

Wefox
Vice President of Engineering

Abhinaw Shrivastava

GAVS Technology Pl Lid
Director - Business Development
Shriya Parimoo

Infosys
Senor Associate Lead Talent Acguisition

Paritosh Kanwar

ServiceNow
Director Partner Enablement APAC
Leadership Talk

Anmol Dwivedi

Marsh
Relationship Manager
Pre Placement Talk

06,
@
(08
09

Vaishali Sakhuja

HCL Tech
Area Sales Director
Leadership Talk

Aishwarya T.

Gartner
Client Expcutive
Placement Session

Puneet Dang

EDZER
Founder

O Session
Puneet Dang
EDZER

Hounder
€1 Session




CORPORATE INTERFACE CELL

The Corporate Interface at LBSIM is a student-driven initiative dedicated to fostering meaningful collaboration
between academia and industry. It serves as a platform to facilitate structured interactions through corporate
engagements, knowledge-sharing sessions, and curated initiatives such as corporate conclaves, podcasts, and
flagship events like Confluence. By extending learning beyond the classroom, the Corporate Interface aims to
bridge the gap between theoretical knowledge and practical application, thereby preparing students to
effectively navigate and contribute to the corporate environment.

Topic Name Designation
Navigating Multi-Sectoral
Careers and Change Mr. Debobroto Banerjee Director & CEO at EWAC Alloys Limited
Management
Why Bitcoin Matters Mr. Shiv Ram Pande Founding Team & CBO at BitSave

From Compliance to
Competitive Advantage: Why Mr. Sajid Ali
CSR is No Longer a Charity

Chief Operating Officer, Tech Mahindra
Foundation

Building a Brand Beyond
the Product: A Lesson Mr. Bipul Chandra Managing Director, Ducati India

from Ducati India

Risk is the New Opportunity:
How to Profit from Mr. Saurabh Gupta
What 5cares You.

Vice President - Finance Operations,
HSBC

The Unspoken Curriculum: ) _ _
Skills the Real-World Mr. Ankit Jhamb Chief Learning Officer - Grant Thornton

Digitizing India’s Supply Chain:

Why It Matters for the Future Mr. Neeraj Bansal Partner and Head India Global, KPMG

(@)

TALKS

Corporain Infertice Cail
Lal Barathur Bhasin inyiiigks o Ml oy v



INTERNATIONAL IMMERSION PRQGRAMME

Nurturing Global Perspectives

= | NIVERSITY {5 counTRY [BE| WHAT THEY STUDIED (COURSE)

University of Dubal Dubai, UAE  lslamic Banking

UTh (Universal

®»® O

i Design Thinkin
Teknologi Malaysia) Majaysia o b
UEM (Universiti hialaie ;
Kebangsan Malaysia) Ay Sustainability, Gender Study
lelkom University Indones|a Design thinking & Entrepreneurship

Marketing Excellence, China Dream,
Thailand Capital Market in Thailand, Innowvation
Management, Digital Trensformation

Asian Institute of
Technology

) Marketing Excellence, Financial Markets
Malaysia in Malaysia and Innovation Management

'RALIMMERSION PROGRAMME 2026

A Journey of Insights and Social Responsibility

Sunway University

®dC

At LBSIM, learning goes beyond classrooms. Through our Rural iImmersion Frogramme, students engage with
communities, understand real-world challenges, and co-create sustainable solutions.

et L Wy Fartner NGU: Shivganga NGO
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e Tribal education
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_,_,l::l;l;l" '_' Bt Wdbman empawerment Edbcation & child engagemaont
Y S e il whater & neral deyelppmant

>, . Chandeis rartmer MG0: Mardoor Kxaon Shakty Sangathan
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Experience. Challenge. I.eud

The Lal Bahadur Shastri Institute of
Management (LB5IM], Delhi, in coliaboration
with Tata Steel Adventure Foundation (TSAF)
and Energize organizes a 7-day Outbound
Leadership Program (OLP) for PGDM students.

The program blends adventure with purpose
through treks, teamwork, and reflection in the
lap of nature.

428 % India’s largest outbound immersion
program at MBA/PG level

Students undertake 3 significant treks during the program:

DODITAL TREK .

@ 10,800 ft e Rappling @ Word building game
@ River Crossing o Tent pitching

@ MUGDHA TOP TREK

11,400 ft @ Rock Climbing 9 Camping

@ Wooden plank relay 0 Trekking
@ KEDARKANTHA TREK
12,500 ft

AUDITED COURSE — EVALUATION 15 DONE
Designed and audited _] Continuous assessment ensures learning
for quality and impact and growth.

TATA STEEL inner &}l se

ADVENTURE FOUNDATION

Innergise creates experiential learning through

One of India's leading adventure-based learning organizations. immersive outdoor experiences, It transforms challenges
Established in 15984 by legendary mountaineer Bachendri Pal, into insights and action. Learning engages the head,
promotes leadership, teamwork, resilience, and personal heart, and hands for lasting impact.

development through experiential outdoor learning.

3 POWERFUL IMPACTS

Students develop mental Through shared challenges. Eosters environmental

A students learn trust, TR
strength, self-discipline, ‘-‘ collaboration, and responsibility and a deeper

and the ability to lead effective communication. connection with nature.
with integrity. ;

BUILDING LEADERSHIP ®e TEAM & COLLABORATION ' ECO-CONSCIOUSNESS




LAL BAHADUR SHASTRI NATIONAL AWARD
FOR EXCELLENCE

The Lal Bohadur Shastri Natienal Award for Excellence was instituted in 1998. The award is presented by
the President of India at Rashtrapati Bhawan and the honour carries a cash award of Rs. Five lakh, o
citation and a plague. The awardees are designated as Lal Bahadur Shastri Fellews and their names are
inscribed on the roll of honours of the Institute. The recipients of the award are as follows:

+ Smt.Rajashree Birla - 2024 - prof. (Late) Yash Pal - a20m

» Prof. (Dr.) Shiv Kumar Sarin - 2023 + Smt. Aruna Roy - 2010
= ShriBakul Harshadrai Dholakia - 2022 = Shri Sunil Bharti Mittal - 2009
- Dr.Randeep Guleria - 202 - Dr.E.Sreedharan - 2008
= Mrs. Sudha Murthy - 2020 = Dr.M.S.Swaminathan - 2007
. Dr. (Mrs.) Manju Sharma - 2019 « Dr.Naresh Trehan - 2006
«  ShriFali Nariman - 2018 + Dr. ( Late) C. P. Srivastava - 2005
« Late Dr, Bindeshwar Pathak - 2017 « Late Smt.ElaRameshBhatt - 2004
«  Mr.Gopal Krishna Gandhi - 20186 - Dr.R. A. Mashelkar - 2003
« Dr.Prannoy Roy - 2015 « ShriN.R.NarayanaMurthy - 2002
+ Dr. Apatukatha SivathanuPillai - 2014 + ShriSam Pitroda - 2000
- Dr.Rajendra Achyut Badwe - 203 « Prof. (Late} C. K. Prahalad - 2000
= SmtTessy Thomas - 2012

Lal Bahadur Shastri National Award for Excellence 2024

The 25th Lal Bahadur Shastr National
Award for Excellence — 2024 wos
presented by Shri Jagdeep Dhankhar,
Hor'ble Vice Prasident of India to Smit.
Raojashree Birla, Chairperson, Adityo
Birla Centre for Community Initiatives
and Rural Development, on 1st October
2024 (Tuesday).

Undler Smit. Birla's leadership, the Aditya
Birla Centre for Comimunity Initiatives
. and Rural Development has been at
the forefront of |mt|c:lwee. related to healthcare, education, sustainable livelihoods, and infrastructure
development, positively impacting millionsin India's rural areas across 9000 villages.

The event was groced by the presence of Shiri Anil Shastri, Chairman - BoG, LBSIM, Members of the Board &
Trust, esteemed dignitaries of the country from corporate and public service, LESIM Director Prof. Praveen
Gupta, faculty and staff,

The award ceremony took place at the Vice President's residence in New Delhi, followed by Smt. Birla's
address at the National Museum. The Lal Bahadur Shastri National Award for Bxcallence s an annual honor
given to individuals who hove made significant contributions in their respective fields, upholding the
principles of service, integrity, and leadership, inspired by the values of Lal Bahadur Shastri, India's former

Prime Minister.
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Adarsh Rana

Coordinator
9997948152

Nishi Agrawal

Joint Coordinator
7610632965

Pratibha Verma

Joint Coordinator
6378203638

Bhavna Roy

Joint Coordinator
9426611602

Ujjawal Agrawal

Joint Coordinator
8420662919

FACULTY TEAM (CRC)

Shishir Sharma

Joint Coordinator
8717981040

Harshit Srivastava

Joint Coordinator
9792255155

Utkarsh Negi

Joint Coordinator
9310145179

Rohan Kumar Arora

loint Coordinator
2076250948

Radhey Raman Gulati

Joint Coordinator
8077771365

Nitisha Pande

Joint Coordinator
GR6E886262

Tanistha Talapatra

Joint Coordinator

9999049130

Tanmay Taneja
Joint Coordinator
7877701532
Jigesh Prithyani

Joint Coordinator
T987248250

Garvita Mangla

loint Coordinator
6353259385

Devashish Sharma

loint Coordinator
7142735030

Riya Dhawan

Joint Coordinator
E572872828

Jatin Sharma

Joint Coordinator
GR18651791

Geetanshu Nayar

Joint Coordinator
9354735704

Sakshi Singh

loint Coordinator
9135636752

Sagar Bahuguna

Joint Coordinator
9315931264

Kaustav Bhattacharjee

loint Coordinator
7002564255

POINT OF CONTACT (CRC)

Dr. Mohit Lohani
Head CRC

Dr. Kunwar Milind Singh
Core Member

Dr. Sheela Bhargava
Core Member

Dr. Shyamali Satpathy
Core Member

Ms. Sushmita Jaipuriar

Manager, Placements
2491999599 11284

g corporaterelations@lbsim.ac.in
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Dr. Nidhi Malhotra
Core Member

Dr. Anisha Gupta

Core Member Ms. Swati Sharma

Executive, Placements
+91 72910 03214
swafti.sharma@lbsim.ac.in

Dr. Sweta Suman
Core Member

Dr. Yukti Ahuja
Core Member
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Sushmita Jaipuriar Adarsh Rana
Coordinator

Manager - CRC g
Phone: 011-25307813 Mob: 9997948152

Mob: 9999911284

Email : placementcell@Lbsim.ac.in

LAL BAHADUR SHASTRI
INSTITUTE OF MANAGEMENT, DELHI

Plot No. 117, Dwarka Sector-T1, New Delhi-TI0D75
Website : www.lbsimoocin




